DETERMINANTS OF CONSUMER'S BEER BRAND PREFERENCE IN
ETHIOPIA: A CASE STUDY ON ADDIS ABABA CITY BEER
CONSUMERS

s -7~ i & St Sl” Ao
A 2 8§ el g B 5

p———

A THESIS SUBMITTED TO ST. MARRY’S UNIVERSITY SCHOOL OF
GRADUATS MARKETING MANAGEMENT

IN PARTIAL FULFILLMENT OF THE REQUIREMENTS FOR THE A
WARD OF MASTER OF ART DEGREE IN MARKETING
MANAGEMENT

By: TSEGAYE FEREJA

JANUARY, 2017

SMU
ADDIS ABABA




ST. MARRY’S UNIVERSITY

DETERMINANTS OF CONSUMER'S BEER BRAND PREFERENCE IN
ETHIOPIA: A CASE STUDY ON ADDIS ABABA CITY BEER
CONSUMERS

BY: TSEGAYE FEREJA

ST. MARY’S UNIVERSITY SCHOOL OF GRADUATS MARKETING
MANAGEMENT

APPROVED BY THE COMMITTEE OF EXAMINERS

DEAN“S OFFICE SIGNATURE
ADVISOR SIGNATURE
INTERNAL EXAMINER SIGNATURE

EXTERNAL EXAMINER SIGNATURE



APPROVAL

This is to approve that student, TSEGAYE FEREJA , has completed writing a master’s thesis
entitled “DETERMINANTS OF CONSUMER BEER BRAND PREFERENCE IN
ETHIOPIA: A CASE STUDY ON ADDIS ABABA CITY BEER CONSUMERS” with my
advice and follow up. | also approve that his work is appropriate enough to be submitted as a
partial fulfillment of the requirements for the Award of Master of Marketing Management
offered by the University.

Zemenu Aynadis (Ass. Prof)



DECLARATION

I, Tsegaye Fereja, assert that this study entitled “DETERMINANTS OF CONSUMER BEER
BRAND PREFERENCE IN ETHIOPIA: A CASE STUDY ON ADDIS ABABA CITY
BEER CONSUMERS” is my own original work that has not been presented for a Master study

in any other University and that all sources of materials used for the study have been duly
acknowledged.

Tsegaye Fereja



ACKNOWLEDGMENTS

First and for most | would like to thank God for giving me the courage and patience for
accomplishing this research study. 1 would also like to thank my advisor Zemenu Aynadis
(Ass.prof.) for his guidance and support right from the start all the way to the accomplishment of
this thesis. In addition 1 like to thank respondents (customers) for giving me all the necessary
information for the study without hesitations by sparing from the little time they have. I would
also like to thank the marketing mangers, sales representatives of the beer factories and owners
and managers of hotel, grocery and restaurants in helping me in the process of collecting the
data. | would like to show my deepest gratitude to my family (my beloved wife Hiwot Million
and my son Alazar Tsegaye) and all friends for their emotional support for all the times. In the
deepest of my heart | like to thank Leykun Birhanu senior economist in Ethiopia Sugar
Corporation for helping me in all aspects from stating to finalize this paper. | like to thank them
all in the bottom of my heart, without the above parties, this research paper wouldn’t be at its

existence.



Contents

Title Page
ABSTRACT .. Error! Bookmark not defined.
CHAPTER ONE.....oiiiii e Error! Bookmark not defined.
INTRODUCTION ...ttt Error! Bookmark not defined.

1.2 Background of the StudY........ccccvevieriiiieeeee e, Error! Bookmark not defined.
I T o) 00 (o VSR Error! Bookmark not defined.
1.2.1 Pilot study Result from Grocery, Hotel and Restaurants............ Error! Bookmark not defined.
1.2.2 Result from Key Informant SUIrVeY .........ccocceeveveevreeeriee e Error! Bookmark not defined.
1.3 Statement of the Problem ..o, Error! Bookmark not defined.
1.4 ReSEarch QUESTIONS......cccoivieeeeeireee ettt etre e e etrae e e earee e e e Error! Bookmark not defined.
1.5 Objective of the StUY........cceeevcieiiiee e, Error! Bookmark not defined.
1.5.1 General ODJECLIVE ......cocvveeeeieeeiieecee e e Error! Bookmark not defined.
1.5.2 SpecCifiC ODJECHIVE ... .eeeceveeeiieeeee et Error! Bookmark not defined.
1.6 Hypotheses of the StUAY........ccccuveeiieeiiiiecee e, Error! Bookmark not defined.
1.7 Scope of the Study and Delimitation of the Study.............cccceeveeneen. Error! Bookmark not defined.
1.8 Limitation of the StUAY .........coovvvviiieeeeecec e, Error! Bookmark not defined.
1.10 Significance of the StUAY .......ceeevveeiiieeeee e, Error! Bookmark not defined.
CHAPTER TWO ... .ottt Error! Bookmark not defined.
LITERATURE REVIEW .....cocooiiiiiiiiiicie e Error! Bookmark not defined.
2.1 Theoretical Literature REVIEW .........ccccecveviiriiiinicnieicnecicnecee Error! Bookmark not defined.
2.1.1 Definition of Brand and Brand Preference...........cccccecevervennennee. Error! Bookmark not defined.
2.1.2 Evolution of Brand Preferences.........cccocceveevenienenicnenicnenee. Error! Bookmark not defined.
2.1.3 Brand preference and Consumer ChoiCe........cccvvevevveeiieeecnreeenne Error! Bookmark not defined.
2.1.4 Components of Brand Management...........ccccevvveeecieeecveeeenvee e Error! Bookmark not defined.
2.1.5 Characteristics of Good Brand...........c..cccceeeevvenieneneenenieneenne. Error! Bookmark not defined.
2.2 EmMpirical LIterature .......cueeivveeeiieeeiiee et ceee et Error! Bookmark not defined.
2.2.1 Demographic and Socio-economic Determinants........................ Error! Bookmark not defined.
2.2.2 AAVEITISING ..vvveeeiiiieeeeiiieeeeeitiee e e sstte e e s stte e e e s sttre e e s streeeeesarreeasanes Error! Bookmark not defined.
2.2.3 Reference or Peer Group INFIUENCE ......cvevvvieiiiieieieeee e Error! Bookmark not defined.

2.2.4 Situational Variation of the CONSUMEr ........oeevvvveveeeeeeeeeeeeeeenn, Error! Bookmark not defined.



CHAPTER THREE.... ..ot Error! Bookmark not defined.

METHODOLOGY .....cciiiiiiiiiiiiii s Error! Bookmark not defined.
3.1 DesCription Of STUAY @rea ........ccceerurerieerieenienieesie e Error! Bookmark not defined.
3.2 RESEAICN SEratEgY ..c..veeveeiieriieeieerie ettt Error! Bookmark not defined.
3.3 Research Design, Method and Data Collection.............ccccevveveneenee. Error! Bookmark not defined.
3.4 Study POPUIATION. ...c..eiiiieiieiieeee e Error! Bookmark not defined.
3.5 SAMPIE SIZE ...veieeeeeee e s Error! Bookmark not defined.
3.6 SAaMPIiNG ProCRAUIE .....ccvveeeeiee ettt Error! Bookmark not defined.
3.7 QUESLIONNAIE DESIGN ..cccuviieeiiieeeiree et Error! Bookmark not defined.
3.8 Model SPeCifiCation ..........ccccvvviriieeiiie e e Error! Bookmark not defined.
3.9 Method of Data ANAIYSIS .......eeevveeeiiieeee e Error! Bookmark not defined.

CHAPTER FOUR ...ttt Error! Bookmark not defined.

RESULTS AND DISCUSSION......ccoiiiiiiiiiiiiiie e Error! Bookmark not defined.
4.1 Inferential and Descriptive Analysis.........ccccvveevcieeeiieeciiee e, Error! Bookmark not defined.

4.1.1 Demographic Characteristics of Respondents'..........c.ccccvveeeveeens Error! Bookmark not defined.

4.1.2 Variables that Determine Respondents' Beer Brand Preference .. Error! Bookmark not defined.

4.1.3 Consumption Volume, Consumption Year and Beer Brand Preference ..... Error! Bookmark not
defined.

4.2. Multinomial Logit Estimation Result for Determinants of Beer Brand Preference..Error! Bookmark
not defined.

CHAPTER FIVE ...t Error! Bookmark not defined.
SUMMARY, CONCLUSIONS AND RECOMMENDATION. ................ Error! Bookmark not defined.

5.1 Summary and ConclUuSIONS...........ccecveeeiieeeciee e Error! Bookmark not defined.

5.2 RECOMMENAALIONS. .....ccivieiieiieeiieriie et s Error! Bookmark not defined.
RETEIEINCE ... Error! Bookmark not defined.
Annex-1: Pearson Chi2 TabIes ..o Error! Bookmark not defined.
Annex-11: Econometric Estimation Validation and Diagnostic Tests....... Error! Bookmark not defined.

Annex-11: Survey QUESTIONS ......coeeiiiiiiiec e Error! Bookmark not defined.



List of Tables and Figures

List of tables
Table 4.1. Inferential and Descriptive Analysis -------- 35
Table 4.2. Descriptive Analysis and Non —Parametric test --------===========mmmemmmmmm oo 37

Table 4.3. Inferential and Descriptive Analysis of beer preference, consumption volume and

CONSUMPLION YBAI === mm e o oo o e oo 40
Table 4.4 Multinomial Logit model Estimate of Respondents’ Beer Brand Preference----- ---------- 44
Table 4.5 Marginal effects on the probability of beer brand preference----------- --45

List of Figures

Fig. 4.1 Respondents beer preference-------------=-mm-mmmmmm oo 40

Fig. 4.2 Respondents consumption VOIUMEe  =----=-mmmm e oo 41

Fig. 4.3 Respondents cCONSUMPLION EXPEIIENCE  —-=--mmmmmmmm s m oo oo 42



